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January 11, 2010
New Mexico a Huge Hit During
 California-Rose Parade Marketing Initiatives
The proof of success always begins and ends with the numbers.

For the second time in three years, the State of New Mexico’s float entry in today’s Tournament of Roses® Parade – “Enchantment is in the Air” – was the winner of the coveted Grand Marshal’s Trophy, one of the top three awards handed out each year.

“This is not just about winning awards, however,” said Michael Cerletti, Secretary of the New Mexico Tourism Department. “The national and international exposure offered New Mexico through our appearance in the Parade and the media events held in conjunction is immeasurable.”

Talk about exposure. Forty million people watching television in the United States and another 1 billion in 217 international territories (including first-time viewers in China); an estimated 1 million spectators lining Colorado Blvd.; and the more than 127,000 folks attending the Post Parade Viewing Area all agreed: New Mexico’s award-winning float entry in the 2010 Tournament of Roses Parade January 1, 2010 was a favorite of fan and judge alike.

The Rose Parade was broadcast live by eight networks/stations - ABC, NBC, HGTV (Home and Garden

Channel), KTLA (Tribune), Univision, Travel Channel, Sky Link TV and RFD-TV.  
Final figures are not yet available for this year’s broadcast, but the average household rating points for the live and various rebroadcasts of the 2009 Parade amounted to 13.8 U.S. national Nielsen rating points, or approximately 15.8 million households. The official Tournament of Roses website, www.tournamentofroses.com, had approximately 3.7 million views between October 2008 and January 2009; and approximately 22,577 unique visitors throughout the month of December and on January 1st. Every major newswire service features related stories before, during, and after the Parade.

The Department’s tracking numbers also felt the impact of the state’s world-wide recognition. According to Google Analytics, the number of visits to the Tourism Department’s web site, www.newmexico.org, the first four days following the Parade (Jan. 1-4, 2010) was up an astounding 54 percent  (16,614 visits) compared to Jan. 1-4, 2009.  The increase actually continued throughout the first week of January, up a combined 44 percent compared to same period in 2009.

 “This was a fabulous experience and an incredible honor for the citizens of New Mexico,” Michael Cerletti, Secretary of the Tourism Department, said of the award. “We particularly want to thank our sponsors – Albuquerque Convention and Visitors Bureau, Las Cruces Convention & Visitors Bureau, the Town of Taos, the City of Gallup, Red Rock Balloon Rally, Buffalo Thunder Resort and Casino, New Mexico State Parks and El Pinto Foods.”

The Town of Taos’ “Sacred Places” web site also experienced a similar spike following the Parade, with 425 visits and more than 13,000 hits. 

Other Tourism Department California marketing initiatives included the insertion of a special New Mexico advertising supplement in 50,000 copies of the Parade Day edition of the LA Times; the hosting prominent California-based writers, editors and publishers during a private event in Santa Monica; and collaborated with the Four Seasons Hotel in Beverly Hills to show case New Mexico treatments and spa properties.  Media attendees included representatives from the LA Times, City Search, USA Today, Spa Magazine, American Spa and other local media outlets, including a Hispanic television station.
Department staff, industry partners and volunteers spent the two and one-half days following the parade manning the Department’s mobile visitor information center, visiting with literally thousands of the more than 127,000 people who attended the post-parade viewing, where they could get a good, up-close look at the incredible floats.
 In all, center staff distributed 3,000 state visitor guides, 7,000 LA Times inserts and nearly 3,500 guides, maps and brochures highlighting New Mexico’s events, locations and activities. In fact, the center’s cupboards were essentially empty for the return trip to New Mexico

“Our purpose was to pique the interest of our potential visitors and to create in them a curiosity to find out more about the Land of Enchantment,” Sec. Cerletti said of the state’s California marketing initiative, “and I think we did just that. It is important that the New Mexico tourism industry does everything it can to take advantage of unique opportunities like the Tournament of Roses Parade.”
Mike Stauffer, Communications Director, New Mexico Tourism Department
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