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April 28, 2010
Tourism Department Seeks Funding Applicants
for $750,000 in FY11 Cooperative Marketing Grant Program

The New Mexico Tourism Department is once again soliciting proposals for one of its most successful advertising and promotion efforts - the Cooperative Marketing Grant Program - which puts needed funds in the hands of community outreach organizations seeking help in promoting their area as a tourist destination.

The matching program reimburses the organizations a percentage of their direct costs associated with the placement of advertising, including print, broadcast, billboard and online advertising, as well as for printing promotional brochures, web site development, trade show participation and costs associated with public relations. Only IRS-designated non-profit tourism related organizations and local and tribal governments in the State of New Mexico that promote and market New Mexico as a tourist destination are eligible. 

“The Cooperative Marketing Grant Program is an effective way of partnering with people on the local level who have put together solid marketing programs,” said Michael Cerletti, Secretary of the Tourism Department. “These financial awards help communities make things happen, which in turn helps stimulate tourism state wide. This year we will be implementing revisions that will allow us to continue to improve the effectiveness of the program.”

Revisions for Fiscal Year 2011 include:

· Advertising effort must reach a minimum 75-mile radius from the originators destination or event location. The increase from the previous 50-mile radius will help grant holders reach a larger market.  

· Minimum points earned to be considered for funding has been increased from 50 points to 70 points to encourage applicants to produce a well thought-out and complete proposal. Application assistance and one-on-one consultation is available to all potential grant holders at the workshops listed below. The Department recommends attendance at a workshop, which has a value of 5 points toward the application; one-on-one consultation, however, does not earn any additional points.  

Modifications implemented last year - four funding eligibility categories, a separate application for consortium efforts, and a May 31 deadline for expending funds - remain for FY11.   
Total funding is based on the proposal’s score and available funding, and will be reviewed by a committee of marketing professionals from the public and private sectors. The process is competitive; not every entity that applies will receive funding. Applicants receiving less than 70 percentage points (out of a possible 100 percentage points) during the review process may not be considered for funding.

All applicants receiving awards must use the phrase “visit www.newmexico.org” or the official New Mexico Tourism Department logo on all advertising.

Workshops are scheduled:

· Truth or Consequences, Wednesday, (May 5), 9 a.m., at the Geronimo Springs Museum
· Alamogordo, Wednesday, (May 5), 3 p.m., at New Mexico State University-Alamogordo

· Carlsbad, Thursday, (May 6), 10 a.m., Pecos River Village Conference Center
· Albuquerque, Tuesday (May 18), 1 p.m., Science and Technology Park at UNM - Auditorium
· Santa Fe, Thursday, (May 20), 1 p.m., location to be announced. 
The FY11 Cooperative Marketing Grant Program Request for Proposal is posted on the Department website, www.newmexico.org/coop. The deadline for receipt of Sole Entity proposals is June 10, 2010, 5 p.m. Mountain Time. The deadline for receipt of Consortium proposals is June 17, 2010, 5 p.m. Mountain Time.

For more information, contact Audrey Herrera, Cooperative Marketing Program Manager audrey@newmexico.org, 505-827-7325 or 505-412-1183 (cell).
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