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At top, Jory Vander Galien’s grand-prize winner (“San Ysidro”); and below, from left, Jory Vander Galien was also the winner of the week-six contest (“Albuquerque”), while Cory Walker won week seven (“Carrizozo”).

July 2, 2010

Tourism Department Names Grand-Prize Winner
of Phenomenal ‘Day of Enchantment’ Photo Contest
Michael Cerletti, Secretary of the New Mexico Tourism Department, in conjunction media sponsor KOAT, announces today (July 2, 2010) that Jory Vander Galien of Albuquerque, a College of Fine Arts student at the University of New Mexico, is the $10,000 grand-prize winner of the Department’s “Day of Enchantment” on-line (www.dayofenchantment.com) photo contest, which concluded June 27, 2010.

The eight-week photo contest was a corner-stone of the Department’s “Be Enchanted” advertising campaign, designed to encourage New Mexicans to spend more of their leisure dollars in state.
“Our challenge was to bring our ‘Land of Enchantment’ to life,” Secretary Cerletti said, “and we believe the photo contest did just that. Epic in its diversity, beauty and brimming with fierce visionaries and the unusual, New Mexico has an effect on people. Along with the ‘Be Enchanted’ campaign, the photo contest cut through the media clutter out there by generating excitement and bringing that diversity and beauty to life.”

In all, there were 14,830 photo contest entries and 176,288 total votes cast in the “Day of Enchantment” photo contest, generating 712,112 web site page views. The site will remain live until October 2010 and people can still visit the site and share it with others. The ability to vote and to submit entries, however, has been removed. 
Martin Leger, advertising manager for the Department, said, “The voting and social network aspects of the contest allowed us to share the photos and New Mexico with all of the people who went to the web site. We want to remind our fellow New Mexicans that we live in very special corner of the world, where an enchanting moment happens every minute.”

Vander Galien captured his “enchanting moment” at 5:52 p.m., while facing his camera lens west toward Cerro Cuate from the base of Cabezon Peak. “Looking into the skies of New Mexico never tires the eye,” Vander Galien wrote with his entry. “This approaching shower was almost cryptically illuminated, (creating) a ghost-like scene.”

Vander Galien was also winner of the week-six contest with his photo of lightning above Albuquerque, earning him a two-night stay for two, including meals and a day of trophy fishing, at the Lodge of Chama, one of the premier personal and corporate retreats in the world. His grand-prizing winning “San Ysidro,” also earned him week-five honors and a highly coveted piece of traditional Acoma Pottery.

As winner of the week-seven contest (“Carrizozo,” pictured above), Cory Walker and up to 11 of his closest friends will enjoy the private use of the caboose, including lunch, on the Cumbres & Toltec Scenic Railroad, the most spectacular example of steam era mountain railroading in North America. Walker also won the Ski New Mexico Package for another photo of “Carrizozo” in week four. 
A panel of contest judges chosen from within the Department reviewed and assessed each entry in accordance with creativity (25 percent), relevance to the contest theme (25 percent) and public voting response (50 percent). The entry that received the highest score based on the criteria was declared that week’s winner. A similar criterion was used in choosing the grand prize winner.

“The photos in this contest are out of this world, and I feel very fortunate to have been selected from among such amazing talent,” Vander Galien said. “I am not a ‘Native New Mexican,’ but this contest has given me appreciation for my new home state.”

The integrated “Be Enchanted” ad campaign also includes television ads in key drive markets such as Austin, Colorado Springs and Dallas; and national on-line and print in titles such as Los Angeles Magazine, Conde Nast, Backpacker, Budget Travel and newspaper inserts. The campaign is also supported by public relations efforts.

“Like nearly everything we do, the retail component of the ‘Day of Enchantment’ promotion was critical to its success,” Leger said. “We again want to thank all the industry sponsors for their partnership in our incredible Day of Enchantment promotion.”

For more information about the photo contest and Day of Enchantment ad campaign, contact:

Advertising Manager Martin Leger, at 505-827-8036, 505-660-7639 (cell) or martin.leger@state.nm.us); 
or
Richard Eeds, Advertising, Marketing and Promotions Manager, 505-827-6557, 505-795-5281 (cell) or Richard.Eeds@state.nm.us.
Mike Stauffer, Communications Director

New Mexico Tourism Department, mike.stauffer@state.nm.us or 505-827-7379.
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