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City of Rocks at Sunrise – Judd Irish Bradley

May 24, 2010

Day of Enchantment Photo Contest Jumpstarts State Tourism Department’s Promotion

of Spring, Summer Travel Seasons
Nearly 90,000 web site page views, 4,200 photo contest entries and 31,000 total votes cast – all within the first three weeks of an eight-week contest.

“The interest and publicity generated by the New Mexico Tourism Department’s Day of Enchantment photo contest has been nothing short of spectacular,” said Michael Cerletti, Secretary of the Department. “The contest – part of our new ‘Be Enchanted’ advertising campaign” – is all part of the bigger picture of encouraging New Mexicans to spend more of their leisure dollars in their own backyard. It is important that the New Mexico tourism industry remain pro-active during these tough times for the travel industry.”

That “pro-active” stance certainly worked well for Judd Irish Bradley of Truth or Consequences, whose photo of City of Rocks at Sunrise (pictured at http://www.dayofenchantment.com/entries/43128) garnered enough votes (648) to win the first weekly prize in the Day of Enchantment photo contest, www.dayofenchantment.com, the Flamenco Fun Pack, which includes premiere seating for two to all Festival Flamenco Internacional de Albuquerque 2010 events; tickets to Yjastros: The American Flamenco Repertory Company Summer Cabaret Series at El Farol Restaurant in Santa Fe; four tickets to the Cabaret Dinner Theater show; and flamenco classes at the National Conservatory of Flamenco Arts. The Tourism Department thanks industry sponsors for their support of the Day of Enchantment promotion.
Bradley’s photo also earns a shot at the $10,000 grand prize, awarded based on the total number of votes received by the end of the contest June 27, 2010 at 11:59 p.m.
Richard Eeds, director of the Department’s Advertising, Marketing and Promotion Division, said the contest “has exceeded all expectations. Visits to newmexico.org are skyrocketing (up 20 percent since May 3, 2010), in part to the interested generated by our new culinary trails’ promotions, but primarily because of the photo contest. On average, visitors are spending an amazing six and one-half minutes on the Day of Enchantment web site, looking at and submitting photos. This is about double the amount of time spent at a typical tourism web site.”

Are these increased web site visits translating into increased tourism?

“It’s way too soon to tell,” Eeds said, “but I do know we’re off to a good start. I don’t know if it’s because it was a long winter and people are just now getting out, but we’re already seeing a lot of visitors; and this is in advance of Memorial Day weekend, when things really get going.”

The Department’s nine Visitor Information Centers reported 105,001 visitors in April, an increase of 10 percent over April 2009. Year to date the centers have counseled more than 350,000 visitors to New Mexico. Leading the out-of-state category was California, which topped Texas as the number-one domestic, out-of-state market. Texans and Californians annually account for more than one-third of the total number of visitors to the centers.

“We are in full advertising and promotion mode for the spring and summer travel season,” Eeds said.
He cited two recent events - Lance Armstrong’s appearance at the Tour of the Gila in Silver City, generating an estimated $615,000 in advertising value and NBC’s “Weekend Today Show” stops in Albuquerque and Santa Fe to highlight Route 66 – as other ways the Department’s “limited advertising budget” can be augmented by “reality TV.”

“In this day of Twitter, blogs and text messaging, it is hard to cut through the clutter,” Eeds said, “but our ‘Be Enchanted” campaign and ‘Day of Enchantment’ photo contest have done just that by their ability to  generate excitement by showing off all of the beautiful places within our state.” 
For more information about the photo contest, visit www.dayofenchantment.com or contact Jordan Guenther, Jordan.guenther@state.nm.us or 505-827-4751.

For more information about the Day of Enchantment ad campaign, contact Advertising Manager Martin Leger, martin.leger@state.nm.us or 505-827-8036
.
Mike Stauffer, Communications Director

New Mexico Tourism Department, mike.stauffer@state.nm.us or 505-827-7379.
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