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Weekly winners, clockwise from top left: Jeanette Perez - Truchas; Geri Perea - Corrales;

Corey Walker – Carrizozo; and Jory Vander Galien – San Ysidro

June 15, 2010

Day of Enchantment Photo Contest Phenomenon Growing with Each New Winner 

Nearly a half-million web site page views, 10,000 photo contest entries and nearly 120,000 total votes cast (as of June 15, 2010):  Translation?  The interest and publicity generated by the New Mexico Tourism Department’s Day of Enchantment photo contest (dayofenchantment.com) has been nothing short of spectacular.

The eight-week photo contest – which is just past its mid-way point – is a component of the Department’s new “Be Enchanted” advertising campaign, designed to encourage New Mexicans to spend more of their leisure dollars in their own backyard. 

Martin Leger, advertising manager for the Department, said “we are incredibly excited and pleased with the participation in our ‘Day of Enchantment’ contest.” Visits to newmexico.org (May 3 through June 13) by New Mexicans are skyrocketing, up nearly 36 percent compared to the same time period in 2009. “Visitors to dayofenchantment.org want to learn more about the places the photos were taken, so they visit newmexico.org (nearly 1,400 referrals since the contest began). They are searching for new places to visit, new experiences, in creating new memories. In these difficult economic times, we want our fellow New Mexicans to remember that we live in very special corner of the world, filled with incredible things to see and do.”
Jeanette Perez, Geri Perea, Corey Walker and Jory Vander Galien join previously announced Judd Irish Bradley as weekly winners in the contest. A panel of contest judges chosen from within the Department review and assess each entry in accordance with creativity (25 percent), relevance to the contest theme (25 percent) and public voting response (50 percent). The entry that receives the highest score based on the criteria is declared that week’s winner.

Perez is the winner of the “Golf on the Santa Fe Trail” prize package, which includes green fees on eight, world-class courses (Black Mesa, Isleta Eagle, Paa-Ko Ridge, Santa Ana, Sandia, Towa, Twin Warriors and UNM Championship.

Perea won the Hyatt-Regency Tamaya Package during week three, good for a two-night stay at the world-class hotel, breakfast for two, spa treatments for two at Tamaya Mist Spa, horseback riding for two at the Stable of Tamaya, and dinner for two at the Corn Maiden. 

Walker won the Ski New Mexico Package for his winning photo of Carrizozo in week four. The package features two daily lift tickets at each Ski New Mexico-member resort: Sandia Peak, Ski Apache, Ski Santa Fe, Red River, Angel Fire, Pajarito, Sipapu, Taos Ski Valley and Enchanted Forest.

Vander Galien was announced today (June 15) as the winner of week five. Vander Galien will be awarded a highly coveted piece of traditional Acoma Pottery. 

Richard Eeds, director of the Department’s Advertising, Marketing and Promotion Division, said the Day of Enchantment promotion “is but one example of how the tourism Department is using it’s limited marketing resources to positively impact rural destinations and local economies. The excitement that we feel about this promotion has certainly spread throughout the state, as pictures from every corner of New Mexico have poured into the dayofenchantment.com website. Thank you to everyone who has participated.”

Eeds cited the support of the Tourism Department’s Cooperative Marketing Program and the New Mexico Sports Authority for local and unique sporting events – such as  Roswell’s “Hike It & Spike it” flag football tournament – as another way the Department can benefit local businesses in rural communities with limited resources. The Sports Authority is a division of the Department. According to tournament organizer Cla Avery, the Roswell tournament set a new world record for teams and participants, with 3,114 players on 519 teams in 38 divisions, and an estimated 35,000 people in attendance.

“Like nearly everything we do, the retail component of the Day of Enchantment promotion is critical to its success,” Eeds said. “It is just one more way that we can support New Mexico businesses and they in turn support us in our efforts. We want to congratulate the staff of Hike It & Spike It, and thank all the industry sponsors for their partnership in our Day of Enchantment promotion.”

All five weekly winners, plus the two weekly winners still to be named, are also in the running for the $10,000 grand prize, awarded using the same judging criteria when naming weekly winners. The contest ends June 27, 2010 at 11:59 p.m.

For more information about the photo contest, visit www.dayofenchantment.com or contact Jordan Guenther, Jordan.guenther@state.nm.us or 505-827-4751.

For more information about the Day of Enchantment ad campaign, contact Advertising Manager Martin Leger, martin.leger@state.nm.us or 505-827-8036
.

Mike Stauffer, Communications Director

New Mexico Tourism Department, mike.stauffer@state.nm.us or 505-827-7379.
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