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April 28, 2010
NM History Museum, El Palacio Earn National Honors
from American Association of Museums

 
The marketing and outreach department of the New Mexico History Museum’s Resources Division has won two first-place honors from the American Association of Museums' 2009 Museum Publications Design Competition. The awards recognized the advertising and public-relations materials that helped make the New Mexico History Museum's inaugural year a record-breaking one.
In addition, El Palacio, a quarterly magazine produced by the division featuring the art, culture, history and research of New Mexico monuments and museums, won an honorable mention.
For institutions with budgets of less than $750,000, the judges gave first prize to the museum's media kit, and another first prize for grand-opening marketing and public-relations materials. Gathered around a theme of “History - Get Into It,” those materials mixed archival photography with modern-day people. For a taste of the campaign's print, radio and TV ads, go here: http://www.nmhistorymuseum.org/campaign.php.
The concept worked: More than 20,000 people lined Lincoln Avenue in Santa Fe and packed into galleries during last year's Memorial Day weekend to be part of the grand opening. As the museum's first anniversary approaches, attendance is closing in on 150,000, more than doubling the annual attendance of the museum's predecessor, the Palace of the Governors.
El Palacio was recognized in the same budget category for design in a publication issued at regular intervals that is informational and analytical in content. 
“From the beginning, our marketing team believed two things: First, that New Mexico's history is not dead, boring or in the past; it is alive, fascinating and all around us. And second, that no one could tell the story better than the home team,” said Shelley Thompson, marketing and outreach director of the New Mexico Department of Cultural Affairs' Museum Resources Division. “Within our department existed the talent, the creative ability, and most important, the passion to do the job better than anyone. It took a village in every sense, but a special shout-out goes to David Rohr, Natalie Baca, Cheryle Mitchell and Kate Nelson for excellence in publications, design, advertising and public relations.”

AAM is the premier organization for more than 3,000 museums, including art, history, science, military and youth museums, as well as aquariums, zoos, botanical gardens, arboretums, historic sites and science and technology centers. All first- and second-prize winners will be displayed during the 2010 AAM Annual Meeting and Museum Expo in Los Angeles May 23-26. The competition will be featured in a special section of the July/August issue of Museum magazine. For a list of all winners, visit http://aam-us.org.

Contact Kate Nelson, Marketing Manager,
505-476-1141, 505-554-5722 (cell), or kate.nelson@state.nm.us; or visit 
http://media.museumofnewmexico.org/
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