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May 27, 2010

State Tourism Contracts with Development Counsellors International
to Provide Public Relations Services

New Mexico Tourism Department Secretary Michael Cerletti announced today (May 27, 2010) that it has contracted with Development Counsellors International (DCI) “to plan, coordinate, implement and administer Public Relations” on behalf of the Tourism Department.  

DCI, headquartered in New York City with an office in Farmington, was awarded the contract following a Request for Proposals (RFP) issued by the Department in February for “a qualified offeror.” Twelve public relations firms from New Mexico and across the country submitted proposals in response to the RFP.

“The primary objective of this contract is to support the tourism industry throughout New Mexico—outdoor adventure, film, art and fashion, culinary tourism, agritourism, ecotourism, Native and Hispanic culture, cultural heritage, scenic beauty, national monuments  - everything,” Sec. Cerletti said. “It will help us build on our on-going marketing initiatives and, at the same time, actively support and promote new advertising campaigns and programs within the Department.”

The current contract, held by Ballantines PR, expires June 30, 2010. Ballantines PR is a public relations agency based in Los Angeles, with satellite offices in London, New York and Santa Fe. 

Since 1960, Development Counsellors International has worked with more than 350 cities, regions, states and countries, helping them attract both investors and visitors. DCI specializes exclusively in all phases of economic development and tourism marketing.

“Since 2004, DCI has promoted tourism to New Mexico in partnership with such organizations as Acoma Business Enterprise and the Albuquerque CVB,” said Karyl Leigh Barnes, Vice President of DCI. “We’re honored to expand our partnership with New Mexico Tourism to raise the profile of the state’s diverse visitor experiences.” 

The new contract is scheduled to begin on or about July 1, 2010, or upon receiving all required state approvals, whichever is later, for a term of one year. The contract may be extended for up to three additional one-year periods, or any portion thereof, at the discretion of the Department, pursuant to funding availability and satisfactory service provision, as determined by the Department. In no circumstance shall the contract exceed a total of four years in duration. 

The Department has budgeted approximately $110,000 toward the contract per fiscal year; however, funding is contingent on funds appropriated by the New Mexico State Legislature.   

For information specific to the public relations initiative contact Deputy Secretary Jennifer Hobson, 505-827-6674 or jennifer.hobson@state.nm.us
Karyl Leigh Barnes, Vice President, Tourism Practice, Development Counsellors International, 212-444-7123, karyl.barnes@dc-intl.com, www.aboutdci.com
Mike Stauffer, Communications Director, New Mexico Tourism Department

505-827-7379 or mike.stauffer@state.nm.us
