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March 2, 2010

US Senate Passes Travel Promotion Act

Historic Vote in Congress will Boost Travel to New Mexico
New Mexico Tourism Department Secretary Michael Cerletti joins tourism industry officials across the country in celebrating U.S. Congress’ passage February 25, 2010, of legislation designed to create economic growth and thousands of new American jobs by welcoming millions more international travelers to the United States. 
Sec. Cerletti has long been a staunch proponent of the Travel Promotion Act, which is expected to become law soon with President Barak Obama’s signature.

“The United States is virtually the only country in the developed world without a national tourism office,” Sec. Cerletti said, “and the budget set aside to promote the United States overseas is abysmal. In fact, in 2008, it was zero. With the passage of the Travel Promotion Act, the US is finally equipping itself to compete in the international travel market by promoting our diverse destinations and travel policies abroad, all under a collective national brand. There is finally a light at the end of the tunnel, and I would personally like to thank Sens. Jeff Bingaman and Tom Udall and Reps. Harry Teague, Ben Ray Lujan and Martin Heinrich for their support of this measure.” 

The new law establishes a Corporation for Travel Promotion through the U.S. Department of Commerce. The Corporation will be managed by an executive director with oversight by an 11-member board comprised of representatives from various segments of the travel community. With funding provided by the travel industry and a federal matching program, the Corporation will develop a strategy to promote the U.S. as a destination and communicate our entry requirements. 

According to analysis by Oxford Economics, the bill is estimated to drive $4 billion in new consumer spending annually, provide $321 million in new federal tax revenue each year and create 40,000 U.S. jobs nationwide. 
“International visitors have always played an important role in the health of New Mexico’s tourism industry,” Sec. Cerletti said, “and the importance of the international market must not be underestimated. In 2006, New Mexico’s 600,000 international visitors spent on average $6,000 per person per visit. New Mexico’s top international markets include Canada, Mexico, Germany, the United Kingdom, France, Italy and Japan, with China as an important emerging market.”

Unfortunately, while international travel has boomed over the past decade, with 46 million more international travelers taking long-haul trips in 2009 than in 2000, America actually lost visitors. 

“The US has long been viewed as having one of the most unwelcoming arrival experiences in the world,” Sec. Cerletti said, “what with the ongoing problems due to visa requirements, photos, fingers prints and now body scans. The US used to have a 9-percent market share of international travel. Now it’s down to 6 percent, with each percentage point worth between $12-15 billion annually. This failure of the United States to simply keep pace with the growth in international long-haul travel over the past decade has cost our economy an estimated $509 billion in total spending and $32 billion in direct tax receipts, according to U.S. Travel.”

The Travel Promotion Act is modeled after successful state-level initiatives and is funded through a matching program featuring up to $100 million in private sector contributions and a $10 fee on foreign travelers who do not pay $131 for a visa to enter the United States. The fee is collected once every two years in conjunction with the Department of Homeland Security’s Electronic System for Travel Authorization. No money is provided by U.S. taxpayers.

While travel promotion isn't a panacea for our international inbound travel issues - welcoming more visitors also requires continued improvement in visa and entry processes - this is the biggest commitment our government has made to support international travel to our country and the clearest indication to date that Congress is taking travel seriously,” said Roger Dow, president and CEO of the U.S. Travel Association.
For more information visit http://www.ustravel.org/
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